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OUR GOAL

Aspiration yet realistic

FOCUS COUNTRIES:

BE, F I, UK, DK

To promote low temperature
washing (30° or below) and
reduce the average EU wash
temperature, now at 41°C



STRATEGY

Promote the benefits of washing at low temperatures eg 30°, by communicating TOGETHER

Wash at
low

ﬁ Clean result (performance)

‘,/ zaving energy

temperatures
(eg 30°C)

Helping the environment

£ Saving money

Clothing care

Detergent
companies

Washing
machine sector

Ministries,
NGOS

Retailers

Fashion sector




B2C Opened on 10 January 2014 in:

Belgium, Denmark, France, Italy, UK

WHAT KIND OF
LAUNDRY ARE
YOU WASHING?

Normal laundry items Items of ill persons, @
clothing of their carers,
or items of vulnerable persons

Professional clothing
that may be contaminated

Washing machine advice:

Every 5th cycle, run a 60°C wash,
using a general purpose powder
detergent.

Sort according Sort according Sort according
to colour to colour to colour
30°C 30°C 40°C
Abstract of infographic- see B2C wash wash wash

or less*

www.iprefer30.eu

w X = bleach not allowed
= maximum temperature

4 &

Wash different higher
risk loads separately

60°C

wash



http://www.iprefer30.eu/

Project Timing « | prefer 30° » NOW
Two phases: B2B in 2013 + B2C in 2014

Junl3 Oct 13 Jan 14 Junl4d Oct 14 Feb 15

Opening of
the project

Finalisation
toolkit

B2B / Partner’s engagement and preparation

Habits survey

Oct/Nov 14

Launch event

Milano: 7 June 2013

with EU « World you 5
like » & Fashion sector



Core Campaign leaders signed up

(as at April 14)
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Other partners signed up
(as at Aprill14)

>»30 PARTNERS
PREFER

30°

WWW.IPREFER30.EU
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IP30°- Rolling out of activities locally

Belgium
France
Denmark
Italy

United Kingdom

PR / Media relations
Social media
« Club des expertes »

Core campaign (on line, digital)

Go-cards / Local surveys

Road show/Events in shops
Students campaign

« Love your clothes »
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Py eleese | PREFER
30°
1 PREFER 30°:

| FREFER

A SMALL CHANGE CAN MAKE
A BIG DIFFERENCE...

Did you know that the average wash temperature in the UK is 39°C7

PROMOUVOIR LE LAVAGE DU LINGE A BASSE TEMPERATURE.

And if everyone reduced their laundry wash lamperature by just 3° that would be

the equivelent of removing 127,000 UK cars from the road. Auw diable loc Iddac mques |
Laver an lings & bassa une orite dec sas.
Washing at lower temperatires is & wrvwin for everyone and the ecwironment. Et sn pluc, o'sct ban pour ks Bngs, o'sct Bon pour I'snvircanamisnt ot pour ke portsteullle.
Volla e qus DETIC et fous cex a Foooacion da
de cenciilsation « | profer 30s. Objesit!l 7 Inoiter les beiges & balsser leur températune
mayenns de lavage (1.0 G). Un qui non i dragir en favewr do
[ ot allbger laur tasturs o .
1 PREFER 307 -
La campagne o | orefer 30 est souenue por le OFF Cacte pubiique. Secunie de la Craine
THE CAMPAIGN aimentaine et Envronnement = GOMECS gans & cade dun acoord secions’ oul
( Faeindre une empérature moyenne de lavage en Beigque de 38°C & Mhorizon 245, Un virkabie
The Europes ddongant ndusty, heacd ty AISE \ chailenge !
gnlomattons Assocsicr! for: Scaps, Detargents nd Longizmpz, i3 emperature « Slevee » de Teau POUr GREMIZET |2 INVEDE O INgE 3 £1¢ i melieur dex m
Maimiernncs Froduts], fas intixied s conssma Cconzals framsmiz Se gemaration en gensrston. s peogramme e pha populsre sn Selgius st 4000 4710,,"%':.,,'%:
catpagn. Renrg N MG cartres | (Bagum, eti par soce ute T WPER AT
Dorerk, Fance, itz & UK) I coorainetion wih G EN bien non. Les temps changent et jes habitudes comme a3 pratiques doivent sgaiement svoiver.
maony , B caTpsgn mE at aning Les lessives et les machines. A dobtenir un frais & basse:
down e awraz domastc tempertare”.

TR ki, retskes, sppence paAmu PREFERER LE LAVAGE A 30°C, UN CHOIX RESPONSABLE
i Faire rimer qualt® de lawage et dévsioppement durabée n'apparall pas comme une évidence dans

mRGING 2ds, web 25 and Font of S malony o

Tesprit de towrs .

Fericpating autts I he coming munts.
/ Les éhdes danalyse du cyoe de vie montent que Pénerge
The campaign 1 not targating commseztal ang corommée par la machine & laver pour Peu destide au
ndustnal cloaning processos. lavage 3 un grand Impact sur - Alors méme que i3
un vage & t=mpérature:

Tho consumer Campagn hias boen lunched I 2014
10 O Pecps 1D CONEY e AMpParIT 3t WY

Changer == habitudes aurait pour résulat de réckine cot Impact, de
oy raearhing thr lundry, This chango = not only o Electrick.

présemer le  Inge = daléger 3 fachre

e lavage ne

ong which & good jor Ta amironmare, bt cohes A gire d'evemple - balsser |3 températre moyenne v
WE L2st konger 2nc 1t wal Pelp redc PG Fmount of serat-ce gue de 3°C pemet deconomizer envirn 115 S Iénergie SISt Sulcurhul pour e vage s S
enongy cofumoac through clectrioty. A simple and en Beigigue, en termes de SOy, D83 des T

.:7'-'::'.7:~a.._
St

St o

e
i,

De vrals anguments qui ne pruvent quiencoursger & priviégler 30°C.

sl

WD W 00O COMoNpRNe fn wash 2 Ngh
ampanares 1o

2% D UcihG it Boy can wash GRchely atiow | Contack presse - Frédanice Warzes - 02235 58 33 - D458 547 822 - fwarzesfdesc be




| prefer 30 Belgique

Social media activities

| £} Je prefere 30 - France

Une initiative des fabricants
de lessive pour encourager
le lavage a basse température.

| PREFER

1_[]pregfer 3:) Eelgique v Liked v | | v Following Message ¥ ~ | JE patr::z
AL A A ECHAT | 17 kes -9 taking about this
—_— 30 WWW.JEPREFERE30.EU
R e R w717 WWW.JEPREFERE30.EU Je prgfgre 30 - France | & Like | | & Message # ¥ |
About - Suggest an Edit Photos Likes e s
Jeg keber svanemaerkede produkter delte et link. & w733
e for 21 timer siden @ S“ -
UKCPI_Cleaning 1h
vkPl SUKCPI_Cleaning
- Vasker du ved 30 grader?
More partners onverge of sign-up. Miljpmazrkerne stotter op om kampagnen "I prefer 30", men vi
Could you prefer 20°C? For more har brug for din indsats, hver gang du vasker...

info an aur low temperature wash
campaign visit: iprefer30.eufen

Expand

I Prefer 30 - Home
iprefer30.eu

| PREFER
30‘“ Vidste du, at selv sm& =ndringer i dine...
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#MEGLIO30

“Adoro la mia camicia di lino,
la lavo solo a basse temperature.” Y

Margherita

21 anni, studentessa, ama il mare

MEGLIO

30°

Organization

La campagna Megiio 30° ha lobiettivo di aumentare la consapevolezza dei benefici consegubil riducendo le

Meglio 30

7likes

temperature dellavaggio in lavatrice.

Message # ~ |

\z5/ IR

Abo

[ Post

Be the fir}

\s5/

\&/ Meglio 30

MEGLIO

Benvenuti nella pagina facebook
Meglio 30. Questa pagina ha
I'abiettivo di informare e sensibilizzare
sui vantaggi che si possono ottenere
abbassandola temperatura di lavaggio
inlavatrice e utizzando, quando
possbile,

\&&/ Meglio 30

Home Il progetto #MEGLIO30

’“’ Daniele Tarenzi

#Meglio30: una campagna a
tutela dell'ambiente e del

risparmio
kosmeticanews.it/una-
campagna-a.
-
=)
) 3 /
S

Un piccolo cambiamento
puo fare
una grande differenza!

It concorso

Gli ambasciatori

E arrivato! Siamo
prontissimi con la
campagna europea
#meglio30!
Www.meglio30.it
#staytuned

#MEGLI030

#meglio30 #staytuned

dtarenzi

s:‘ Daniele Tarenzi

Campagna europea
#Meglio30 per un
corretto mantenimento

=]

Italian Press Release

L] #MEGLIO30

COMUNICATO STAMPA

AISE. |Aszocimzions intamazionsie dai Sapori, Dsqmﬁe?mﬂﬁﬁmwsﬁnm)nppmmfn
talia g2 FEDERCHIMICA ASSOCASA intende promucvere
sensigilizzazions. riveits aiFopinions DuDice s vantaggi ambiemal e socisi derhant' el mggn in
Inwtrice & basse temperature. In particolane, il messagzio sodake che: sintence promuovers ha o scopo o
svidenzisre come sboammanco I temperbure del levagio in levatrice 5 pozzana ridume be emiszioni o
snicride carbonica, tuteiare Famiiente & migSorane I sosteniniita, ottenendo =lio steszo tempo ottimi
risuftati per il bucsto, capi che si Consermno pil 8 LRED & tessuti meno dennegzisti. 5=ttt in Halis
dimimuizsera s temperatur media del bumto anche solo G 3°, 5 potrebbern ricurme emissioni di znidride
carsonics equivalenti a quelle prodatte d oftre 134 000 automaiili.

Ls campazra inserizce in un‘emoie rete o atvits resizets 0a A 15 oftre che in faia anche in Beigio,
Derimarce, Frandia e Regno Unito & approfoncite sul it wwe iorefer3 eu.

Per informare =i uber sullmportenzs & s varkasg o fave il bucsio = basse temperature, in tslia nasos i
Progesta io30, che intende coinvoigene il consumetore finsle: attraverso un sodcl contest, dando
eliniziative una dimensions pil contemporanes e Ak,

A partire dal 26 magzio & fin al 20 giugno 2004, g utenti che 5§ registreranng sul Sito www.megiicd0t &
indieranna un propria seffe con accesD il Propio Capo prefesitn, potranna partedioare aclun premio che
Progettn. nratt, c;ummunmm1mmm
i megi il i Fan ki,
bax’ i i egiio30. Inokre, 2 gi

aila foto in assokutn pid in inen con lo-spir Progetto. I premia in um “Ambassacor Kt
Eompestn da un cofanetin regaky Eco-Charme Bascolo, Ln telo mare & Lna spills parsonalizzats o il logn

deirinizative.
L'ummmm\gmumn:ng;smﬂ.zms—nuume,umwmmubdmm;auum«a
il concept 2z p ALSE Tt
i comenut postaki i agzregati straversa Fhashizg amegio3n.

ALSE € ASSOCASA FannG vokto care al progetio una forte connotazione socal per rendere il mezsaggio
promosso semgiice, coinvolgents: £ Wcino al con = i noi possa divertare il vero
umimmw

i st .

Per uiterior informazioni 5ul Progetto Smeglio30 potete contstare:
Chiara Davanen - Cmvargoeisil-ming jt - T 041 3501 792

\ss/
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IP30°- Rolling out of activities locally

| PREFER

30°

= Roadshows

In Antwerp
and Leige

12



VASK VED 30°
SPAR ENERGI OG CO:

| PREFER

| PREFER 30°

= 0G FA DIT TOJ TIL AT HOLDE LAENGERE

FA FLERE VASKETIPS PA WWW.IPREFER30.EU %

66,000
postcards
over 2 weeks
in cinemas &
cafes in
Denmark!

J-carcell « ANl Rights Reserved - Free Advertising Postcard ¥ 14086,

GO-CARD © 2014-Tel. +45 81 10 18 20 Wi

Danskernes vaskevaner gar ud over miljoet

Danmark halter gevaldigt ba r andre europaiske lande, ndr det handler om baredygtige
vaskevaner. Vi er nemlig blandt de europaere, der vasker ved de hajeste temperaturer. En ny
kampagne, som lanceres i dag, skal fi os til at #ndre denne kedelige vane, der gdr ud over
miljoet og slider pd tajet.

Den nye kampagne hedder I prefer 30° og har til formal at fi danskerne til at skrue ned for temperaturen,
nar de vasker tej - fordi det zavner miljeet og skiner tejet. Det er brancheforeningen for
vaskemiddelproducenter, SPT, Unilever og Procter & Gamble, der stir bag kampagnen, der stettes afen
rzkke virksomheder, herunder Coop Danmark, Miljpmerkning Danmark, Novezymes og Danish Fashion
Institute.

0g der er plads til forbedring:

Press release
launching the
campaign in
Denmark

13



ET KRAFTFULDT

VANSKELIGSTE

PRODUKT
TIL SELV DE

PLETTER

| PREFER

o hnt sharm fary
o . £ sl

Seneste TV-reklamer ¥ Henks!

= . » La no:

& . » Marchi & soluzioni
Pletguide » Sostenibilits in Henkel

» Ufficio Stampa

» Lavorare in Henkal

4
n o

» Casa, souola, ufich
» Falcaw
b AcesM per Iamigizno e Tegiiziz

¥ Sefiore naustrizie

Excellence is our Passion

Find butik

Tilbud

Omirma

Nyheder og presse
Job og Karriere
Vaerd atvide
Irma og kunsten
Vores varer
Ansvarlighed
Det forpligter at nedde
Irma
- Kvalitet og varesikkerhed
Irmas datoservice
Velgorenned

Miljomarket butik
Gode kimarid

- Irma modtager
International pris for
skolog!

Kundeservice

Indtas sageord ==

Bivkunde [RSEIUTE )

irma

Din Top 100 Forsiden

Opskrifter & Inspiration

Et initiativ fra vaskemiddel branchen for

at fremme vask ved lave temperaturer.

Vask tej ved 30 grader - | Prefer 30

Vidste du, at selv sma andringer i dine vaskevaner, f.eks. gennem tejvask ved
lavere temperaturer, kan gere en stor forskel? Tejvask ved den lavest mulige

| PREFER

30°

WWW.IPREFER30.EU

—
HENKEL

Innovation
Challenge 7

—

Benvenuti in Henkel lalia

Henkel opera a livello mondiale con marchi e tecnologie leader in tre settori di attivita: Laundry &
Home Care (Detergenza), Beauty Care, Adhesive Technologies (Adesivi e Tecnologie).

!} Comunicati stampa

24.02.201
* Mettiti nei miei panni: Dixan per |a scuola in 21
citta italiane per insegnare la solidarieta

Llinzistiva tocchera 100 istituti
raccoglierd indumenti 2 favore
\ssocizzions Amici dei Bambini

ponsabilits Soc
attua concreta

sue attivita szien

20.02.2014

+ Ottimo andamento delle attiviti nonostante la
congiuntura difficile

Henkel raggiungs gli obiettivi finanziari fissati per il

2013 continua

MEGLIO

30’

0.01.2014
' Una carezza per la pelle e per i sensi con la

14



EN http://www.aufeminin.com/world/communaute/club O = & E Guide de Lavage JE PREFER...

File Edit View Favorites Tools Help
{.5 3 ALSE I Prefer 30 - Administration [ Online banking Home'Ba... 307 I Prefer 30 - Home

aufeminin.com aufeminin.tv Marmiton.org Joyce fr Sante AZ Teemix

|n Se connecter | ti| Club | Forums Albums Blogs Recherche | dans |Beauté

X Forum News Mode Beauté People Maman Psycho Déco Cuisine Société Culture Voyage Mariage Sexo Forme Astro  Club

Magquillage = Soins visage Secinscorps  Solaires | Cheveux Parfums Ethnique Bio Beauté destars Relooking Chirurgie = Vidéos Testez Forums

Nombre d'expertes Nombre de produits Trouvez un produit
Nous avons 82665 utilisatrices dans le Club Nous avons testé 5204 produits m
Expertes

JE PREFERE 30° Lavage > Linge INouveaux produits a tester

2 Recevez toutes les semaines les informations sur
de Maison les nouveaux produits a tester et les derniers avis
Testez le Guide de Lavage JE PREFERE 30° des expertes.
Votre email
JE PREFERE Categorie : Lavage > Linge de Maison m
o Type de produit : Guide de Lavage
Quantiis 4 tester - 200 A découvrir sur aufeminin...
Découvrez le site JE PREFERE 30° i [ W Do er
Fiad pour un Sté en coulisses d'uns
1 beauts maks-up party
WWW.JEPREFERE30.EU '

Beauté noire, 110 idées
sublimez-vous ! maquillage pour
yeux bruns
rl




@ e T © o e e = SHCT— Core campaign activities —
digital media

- B wowor TIEEEEE © ov  rfows  mom | Son Rachorche i
: a

2 Do worevormen nhewwab "

Jo o matatres [ ox |

TOP S meest

beccoduekte Mrtholen

' l‘ [ I ]
B st

1
Eatrez votre dane
| deccouthmment !

Inviter veninderne Tendance 16t
tII arets Iobefest 23./. d - Chic, les prénoms d'hier sont de retour !

SHE.X

Home Kokea Celelvitien Gezondheid & Relofies  Foshion & Beovty Inferiow & Tuin  Foshion Freaks

fem]nd 5 KM LOB - 10 KM LB
KVNF’T'QB?O"' 5KM GANG

wun by apollo

-~

MARY RYSTER NUMSEN

Se den sjove video - Kronprinsessens skere dans... Las mere

HVORDAN
SPARER DU
ENERGI 0G
GOR EN S
INDSATS FOR “Datingwebsite lok! n
MILJgET? de prostitutie’

BRRR: 25% meer teken op jaar
tia!

GESBEMEID A RELATIES

Opvallend: Vooral poputaire
tieners worden slachtoffer

J ] 3 57
-4 Z =
Blll!lll PRINS DERFOR ELSKER MARY
CHARMETROLD 0G FREDERIK HUNDE

ﬁ-@
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Local ambassadors

(April 2014)

{

J
e PREFERE

& . 30°

?
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Press coverage

Le Monde

Le Parisien
Bien choisir
Aufeminin
Metro news
Cleaning matters
CHT
Comunicati.net
The Telegraph
RTL France

M6 (French TV)
dmogt.dk
Modemagasinet

bienchoisir &

nonelectromenager

www_bienchoisirmonelectromenager.com

Date : 21/01/2014

« Je préfére 30° », I'Afise agit pour changer nos habitudes de lavage

En mars 2014, I'Afise, association francaise des industries de |a détergence, de I'entretien et des
produits d’hygiéne industrielle, lancera I'opération « Je préfére 30° ». Une opération de sensibilisation

en faveur du lavage en machine 3 30 °C.

Auteur : -

Make a big difference — reduce your washing
temperature by 3°

Prxihied o iy 20, 301 4 by § oo Obelnne

WHWIFREFERBO.ED

A consumer campaign to get pecple washing ot kower
temperatures has been infioted by the Eurcpean
detergent industry, headed by AISE (International
Association for Detergents and Mainfenance

[ 307 - has been rolled across five:

Lavage en machine : « Je préfére

30°C»

Abonnez-vous

Spartirde 1€ Réagir * Classer @& X

partager [l 1 W @1 @

m 118 personnes le recommandent. Inscription pour voir ce

que vos amis recommandent

mark, France, ltaly & UK) in co-
fional associofion, and aims of

lge wash termperature of

ha-
w & ™
@)

Vaskekampagne: Saenk

temperaturen og stot klimaet!

Vaskemiddelindustrien inviterer alle interesserede parter til
ranchesamarbejde om klimakampagnen | Prefer 30°. Kampagnen
Kal fa forbrugerne til at seenke vasketemperaturen til 30 grader, og
ermed reducere energiforbruget.
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N° 1429 Du 17 au 23 mars 2014

maximag.fr

R RETROUVER
FINT ECLATANT

louveaux soins anti-Gge
plus efficaces que jamais !

b
™ Cookies
‘ »muiﬁns:

POURQUOI JE

differ Il vous suffit de laver & plus basse

température | Gr:

Le Journal
E 3 du Dimanche

& Alors économisez de
I'énergie, respectez I'environnement, et prenez
soin de vos vétements tout simplement en
prétérant le lavage & 30°, Pour en savoir pic

www.jeprefere30.eu

PARIS & MOI

Je plante une jonquille

contre le cancer et

je craque pour un menu
100 % desserts

] fabricants de lessive
pour encourager

LEROMANQUIA 7
CHANGE VOTRE VIE

FORME
astuce%i
our ajjiner. 4

wdncille . @

e favage &

- mAvupAYET| | S
NOUS FAIT RIRE

| \s5/

WWW.JEPREFERE30.EU

' MAKE-UP

TN ¥.YY




Reach out to visitors via local campaign activities

25,000 visitors as a result of UKCPI joint press release with National Union
of Students partnership in the UK during March!

Mar 2, 2014 - Mar &, 2014
m Pageviews: 25,101

Feb 5 Feb 12 Feb 19 Feb 25 Mar 5

20



Reach out to visitors via local campaign activities

20,000 visitors as a result of core campaign media implementation in
France via print magazines during March!

Mar 23, 2014 - Mar 29, 2014
m Pageviews: 20,347

Mar 15 Mar 22 Mar 29

21



Next steps

At national level:

Roll out of media campaign

Promotional activities by current partners — please keep us updated!
Search for other partners (possible till end June 14)

Promation with stakeholders and media

At A.L.S.E. level:

Provide support to the 5 national associations and partners
Continue search for EU partners until June 2014

Anticipate campaign evaluation

22



Contact information

Valérie Séjourné, A.I.S.E.
Caroline Morgan, A.l.S.E.

Frederick Warzee, Detic,
Belgium

Solveig Kjaer, SPT, Denmark

Valérie Lucas, Afise

Daniele Tarenzi, Assocasa,
Italy

Eibhlin Boydell, UKCPI, UK

valerie.sejourne@aise.eu

caroline.morgan@aise.eu

fwarzee@detic.be

sk@spt.dk

afise-direction@afise.fr

D.Tarenzi@federchimica.it

eibhlin.boydell@ukcpi.org

+32 4737193 63
+32 6 679 62 66
+32 2 238 98 39

+45 4520 2010

+33 1409819 19
+39 02 34565 292

+44 1829 77 00 55
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More info: www.iprefer30.eu
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