| prefer 30ACampaign

Joint network implementation activities

General Assembly, 12 June 2014

An initiative from the detergent industry
to promote low temperature washing. WWW.IPREFER30.EU




OUR GOAL 20°
Aspiration yet realistic w

To promote low temperature
washing (30 Aor below) and
reduce the average EU wash
temperature, now at 41 AC

FOCUS COUNTRIES:

BE, F, |, UK, DK



STRATEGY

Reassure about the benefits of washing at low temperatures eg 30A by communicating TOGETHER
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MILANO, 7 JUNE 2013

with a climate you like
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partnership at its best and is fully in the spirit of the Commission's aim to
encourage multstakeholder action in the fight against climate change. If we all
make small changes to our daily habits, together we CAN make a big differen
Let's work together for a better climat@ne machine wash at a timet'
ConnieHedegaard Commissioner Climate Action

115 participants

20 media

Coveragen Brusselsltaly, DK, Germany




Other partners signed up P&G
(as at Juneld)
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1 PREFER
LOCAL PARTNER ENGAGEMENT \30"/

Nopa Nordic MOBEON & Vedvarendefnergi
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Miljemaerkning Wear
WWW. eCO|G bel . dk @ The Danish Textile Organization .

InDesIT

DanishlFashionlnstitute
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1 PREFER
LOCAL AMBASSADORS \30"/

"Hvis vi &ndrer bare en lille smule i
vores daglige vaner, kan vi sammen opna
store resultater. Lad os arbejde sammen
for at skabe et bedre klima - en vask ad
gangen.”

Connie Hedegaard
Klimakommissaer i EU 8
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LOCAL IMPLEMENTATION & AMPLIFICATION 30°

| PREFER

30°

| PREFER 30°
FA FLERE VASKETIPS PA WWW.IPREFER30.EU

Danskernes vaskevaner gar ud over miljoet

Danmark halter gevaldigt ba r andre europaiske lande, ndr det handler om baeredygtige
vaskevaner. Vi er nemlig blandt de europaere, der vasker ved de hajeste temperaturer. En ny
kampagne, som lanceres i dag, skal £ os til at @ndre denne kedelige vane, der gdr ud over
miljoet og slider pd tajet.

Den nye kampagne hedder I prefer 30° og har til formil at fi danskerne til at skrue ned for temperaturen,
ndr de vasker tej - fordi det zavner miljoet og skiner tajet. Det er brancheforeningen for
vaskemiddelproducenter, SPT, Unilever og Procter & Gamble, der stir bag kampagnen, der stettes af en
rekke virksomheder, herunder Coop Danmark, Miljemerkning Danmark, Novezymes og Danish Fashion
Institute.

0Og der er plads til forbedring:

66,000
postcards
over 2 weeks
in cinemas &
cafes in
Denmark!
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Vasker du ved 30 grader?

Press release

launching the oo leer s o e
campaign in
Denmark




Afise - France
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PR ACTIVITIES 30°
1. PI’ESS Release Sent tO 700 JOUI’na“StS Laver a 30°, c'est écolo et ¢a protege o
. . . . petarlier e U e
Press coverage: 20 articles in major media i MG
TV
M6 1 12h45 1 5 MARCH 2014 n

RADIO

RTL - 3 MARCH 2014 m Energie
EUROPE 11 EUROPE 1 BONJOUR i 17 MARCH 2014 Et 51 vous passiez & 30°. Laver 3

basse température, c’est la possibi-
lité de faire des économies d’énergie,

“ ] W o de prendre soin des fibres textiles de

NEWSPAPERS FOR CONSUMERS - - (41 metr@l}e\Vb votre linge et de ’environnement.
Pour savoir dans quelles conditions

LE PARTICULIER PRATIQUE i FEBRUARY 2014 laver a 30° est suffisant, rendez-vous

METRONEWS i 12 FEBRUARY 2014 sur www.jeprefere30.eu.

LE PARISIEN T 3 MARCH 2014
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WEBZINES i CONSUMER PRESS
BIENCHOISIRMONELECTROMENAGER.COM

LEPARTICULIER.FR

TERRAECO.NET
ACTUALITE.PORTAIL.FREE.FR (reprise de terraeco.net)
NEWSHUB.ORG

RTL.FR

LEMONDE.FR

TF1.FR
YAHOO.FR (REPRISE DU MONDE.FR)

ARGENTDUBEURRE.COM

LES NUMERIQUES.COM

NEOPLANET.COM

EUROPE1.FR

22 JANUARY 2014

1 FEBRUARY 2014

8 FEBRUARY 2014

8 FEBRUARY 2014

3 MARCH 2014

4 MARCH 2014

4 MARCH 2014

4 MARCH 2014

4 MARCH 2014

5 MARCH 2014

9 MARCH 2014

17 MARCH 2014

18 MARCH 2014

| PREFER

0
BLOGS 30

ACTEURDURABLES 1 27 FEBRUARY 14

oy ey e 31 [
Campagne : "Je préfére 30°C"

Europel.fr

2 millions de visiteurs uniques/mois
Chronique « Je prefere30A» en
ligne depuis le 17 MARCH 2014
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2 . FACEBOOK AJEPREFERE3O00O

Création de la page le 14.02.X4Fin duCommunityManagement le 25.04.14

Mccp W
Le 2.05.2014
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