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OUR GOAL 
Aspiration yet realistic 

To promote low temperature 

washing (30° or below) and 

reduce the average EU wash 

temperature, now at 41°C 

FOCUS COUNTRIES: 

BE, F, I, UK, DK 
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STRATEGY 
Promote the benefits of washing at low temperatures eg 30°, by communicating TOGETHER 

 

Saving money 

 

Clean result (performance) 

 

Saving energy  

&  

Helping the environment 

 

Clothing care  

 

Wash at  
low 
temperatures 
(eg 30°C) 

£ 

Detergent 
companies 
 
Washing 
machine sector 
 
Ministries, 
NGOS 
 
Retailers 
 
Fashion sector 
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B2C Opened on 10 January 2014 in: 
Belgium, Denmark, France, Italy, UK 

Abstract of infographic- see B2C 
www.iprefer30.eu  

http://www.iprefer30.eu/


Project Timing «  I prefer 30° »  
Two phases: B2B in 2013 + B2C in 2014 

Jun13  Oct 13 Jan 14  Jun14  Oct 14 Feb 15 

Finalisation 

toolkit 

B2C  / Consumer communication Activation 

(Core Feb-April 14) 

B2B / Partner’s engagement and preparation 

Habits survey 

Oct/Nov 14  

Opening of 

the project 
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Launch event  

Milano:  7 June 2013 

with  EU « World you 

like » & Fashion sector 

Close 

out 

report 

NOW 



BE FR DK IT UK 

P&G v v v v v 

Unilever v v v 

Coop v 

Nopa Nordic v 

McBride v v 

Vandeputte v 

Henkel v v v 

Auchan v 

Carrefour v 

Werner & 
Mertz 

v 

Core Campaign leaders signed up 
(as at April 14) 
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Other partners signed up 
(as at April14) 
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IP30°- Rolling out of activities locally 

Belgium 
 
France 
 
Denmark 
 
Italy 
 
United Kingdom 

PR / Media relations 
 

    Social media 
 

« Club des expertes » 
 

 Core campaign (on line, digital) 
 

Go-cards / Local surveys 
 

Road show/Events in shops 
 

Students campaign 
 

« Love your clothes » 
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PR 
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Social media activities 
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Italian Press Release 
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IP30°- Rolling out of activities locally 

Roadshows 

in Antwerp 

and Leige 
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66,000 

postcards 

over 2 weeks 

in cinemas & 

cafes in 

Denmark! 

Press release 

launching the 

campaign in 

Denmark 
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Core campaign activities – 

digital media 



Local ambassadors  
(April 2014) 
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Press coverage 
• Le Monde 
• Le Parisien 
• Bien choisir 
• Aufeminin 
• Metro news 
• Cleaning matters 
• CHT 
• Comunicati.net 
• The Telegraph 
• RTL France 
• M6 (French TV) 
• dmogt.dk 
• Modemagasinet 
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Reach out to visitors via local campaign activities 

20 

25,000 visitors as a result of UKCPI  joint press release with National Union 

of Students partnership in the UK during March! 



Reach out to visitors via local campaign activities 
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20,000 visitors as a result of core campaign media implementation in 

France via print magazines during March!  



Next steps 

At national level: 
Roll out of media campaign 
Promotional activities by current partners – please keep us updated! 
Search for other partners (possible till end June 14) 
Promation with stakeholders and media 
 
At A.I.S.E. level: 
Provide support to the 5 national associations and partners 
Continue search for EU partners until June 2014 
Anticipate campaign evaluation 
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Contact Email Telephone 

Valérie Séjourné, A.I.S.E. valerie.sejourne@aise.eu +32 473 71 93 63 

Caroline Morgan, A.I.S.E.  caroline.morgan@aise.eu  +32 6 679 62 66 

Frederick Warzee, Detic, 
Belgium  

fwarzee@detic.be +32 2 238 98 39 

Solveig Kjaer, SPT, Denmark
  

sk@spt.dk +45 4520 2010 

Valérie Lucas, Afise afise-direction@afise.fr +33 1 40 9819 19 

Daniele Tarenzi, Assocasa, 
Italy  

D.Tarenzi@federchimica.it  +39 02 34565 292 

Eibhlin Boydell, UKCPI , UK
  

eibhlin.boydell@ukcpi.org +44 1829 77 00 55 

Contact information 

mailto:valerie.sejourne@aise.eu
mailto:Caroline.morgan@aise.eu
mailto:fwarzee@detic.be
mailto:sk@spt.dk
mailto:afise-direction@afise.fr
mailto:afise-direction@afise.fr
mailto:afise-direction@afise.fr
mailto:D.Tarenzi@federchimica.it
mailto:eibhlin.boydell@ukcpi.org
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More info: www.iprefer30.eu 


